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TECHNOLOGY AND INTERNET   

Task 1 – Reading comprehension

[bookmark: _GoBack]Study the vocabulary using a dictionary to help you first (tasks a) and b)), then read the text and answer the questions (task c)).    
a) Match the words with their definitions.
	I. array
	VII. incentive

	II. snippet
	VIII. to intrude

	III. to boost
	IX. compliance

	IV. to purchase
	X. to prohibit

	V. affluence
	XI. inherent

	VI. undisclosed
	XII. essential


1. something that encourages you to do something ___
2. to stop something from being done or used especially by law ___
3. a small piece of information or news ___
4. to buy ___
5. very important ___
6. not made known or told to anyone ___
7. a practice of obeying rules or requests made by people in authority ___
8. a group or collection of things or people, often one that is large or impressive ___
9. to go or be somewhere where you are not wanted or are not supposed to be ___
10.  that is a basic or permanent part of somebody/something and that cannot be  removed ___
11.  a state of having a lot of money and a good standard of living ___
12.  to make something increase, or become better or more successful ___

b) Match the phrases to their meanings.

I. to brim with something
II. a think tank
III. a smoking gun
IV. to tee something up
V. to cast a harsh light on something
VI. to be eye-opening

1. put into a certain place or abstract location ___
2. causing one suddenly to learn or understand what was not previously known ___
3. a group or institution organized for research and solving problems ___
4. a definitive evidence of something ___
5. to overflow with something ___
6. to show something in a bad way ___

THE INFORMATION ON SCHOOL WEBSITES IS NOT AS SAFE AS YOU THINK
(Adapted from the article in The New York Times, Aug. 2, 2018.) 
The home page of Pinellas County Schools in Florida is brimming with information for families, students, staff members and the public: an easy-to-use dashboard of news, shortcuts and links to the district’s Facebook page, Twitter feed and YouTube channel. But Pinellas’s home page has been supplying information to another audience, an unseen one, as well this year. An array of tracking scripts were embedded in the site, designed to install snippets of computer code into the browsers of anyone clicking on it, to report their visits or track their movements as they traveled around the web.
The trackers were detected last winter during a study by Douglas Levin, a Washington-based expert on educational technology. Asked about them in April, the district expressed surprise and said it would have them removed. But Mr. Levin found 22 trackers when he checked back last month.

Trackers are as common on public school websites these days as microbes on a restroom door, to judge by Mr. Levin’s examination of 159 public school websites from among the nation’s largest and most tech-savvy districts. At least some form of ad tracking or online surveillance technology was embedded in all but one of them, he found. Their use is an “industry-accepted practice,” said Lisa Wolf, the public information officer for Pinellas County Schools, echoing comments by school officials elsewhere.
Most trackers are used to help websites work better, by counting page visits or catching problems with broken links. Some are used for promotions, as in Pinellas County, where Ms. Wolf said the trackers spotted in April had been left behind after a school-choice campaign, and others were later added to boost enrollment at a technical college.
But some trackers are also designed to recognize visitors by the I.P. address of their device and to embed cookies in their browsers for the advertising practice known as behavioral targeting. And knowingly or otherwise, many school sites are hosting software from third-party companies whose primary business is buying and selling data for the detailed dossiers of personal information on finances, lifestyle and buying habits that advertisers prize. Those third parties may invite still other trackers onto the site, without the school’s knowledge or control.
“The price of getting information about your child’s school should not be losing your privacy to online ad brokers,” said Mr. Levin, founder of EdTech Strategies, which conducts research and advises nonprofits and government agencies on using technology to improve schools.
Many people who use the internet are familiar with cookies and aware that their movements are tracked, especially after the Cambridge Analytica scandal put a spotlight on Facebook’s business model this year. But the unseen, commercial tracking of visitors to school websites — including students — raises issues that go beyond tracking on other kinds of sites, other experts agree.
“Schools shouldn’t be selling and marketing their kids’ data to third parties,” said Jules Polonetsky, chief executive of the Future of Privacy Forum, a Washington think tank focused on data privacy. “Is that what’s happening? Do they know? If they can’t answer the question, that’s a big problem.”
Student lists are now available for purchase on the basis of ethnicity, affluence, religion, lifestyle, awkwardness and even a predicted need for family planning services, according to a study released in June by Fordham University’s Center on Law and Information Policy. Where that information was drawn from is mostly undisclosed, the study found.
“There’s a continuum of data collectors, data sharers and data users within this large ecosystem,” said N. Cameron Russell, the center’s executive director, describing it as a “huge invisible world” of shifting business entities of which the public is mostly unaware. The companies offer school districts incentives to use “freemium” services, free or discounted products for which, Mr. Russell says, “you’re paying with your personal information.”
The presence of trackers from data brokers such as BlueKai, AddThis or DataLogix on school sites should be viewed as a “smoking gun” that demands an explanation, Mr. Polonetsky said, because those companies commonly engage in the buying, selling and linking of user data. Mr. Levin found all three on the websites of the Huntsville, Ala., schools on one recent day. He found AddThis on public school sites in Cleveland; Springfield, Mo.; Washington, D.C.; and Albuquerque.
BlueKai was among the 22 trackers Mr. Levin found on the Pinellas County, Fla., schools site. Ms. Wolf said she did not know how it got there. “It is the district’s expectation that our partners do not sell or misuse web visitor information,” she said.
Some limits exist on how far trackers can intrude. The Children’s Online Privacy Protection Act of 1998, known as Coppa, bars unauthorized collection of children’s personal information, including I.P. addresses, on sites aimed at children under 13.
School pages accessible to the public are mostly for adults, but ad trackers shouldn’t be allowed on the pages students visit to do homework or check grades, said Linnette Attai, founder of PlayWell, who advises companies on compliance issues related to privacy, online safety and marketing aimed at children and teens.
But Ms. Attai said even the most sophisticated companies were having trouble keeping up with rapidly changing online ad technology and the laws that governed it. Amelia Vance, director of the education privacy project at the Future of Privacy Forum, called this a problem for schools as well.
“Since 2013, we’ve had 125 new student privacy laws passed by 39 state legislatures and the District of Columbia,” Ms. Vance said. ”We have almost no funding and almost no training required by most of that legislation.”
Google and Facebook prohibit collecting or sharing information from children under 13. But Mr. Levin said the integration of free social media into many school websites had still provided a subtle entry point for commercial activity in what parents might assume was a commerce-free zone.
Google’s DoubleClick ad trackers, for instance, are commonly found on school pages that host YouTube videos, like the Community Website Introduction video on a school site in Massapequa, on New York’s Long Island. The trackers tee up videos containing advertising on the school page, once its own video finishes playing.
This year, after the Cambridge Analytica scandal cast a harsh light on the way Facebook harvests personal information for its advertising sales, the National Education Policy Center in Boulder, Colo., announced it was deleting its own Facebook page, citing what it called Facebook’s “invasive data mining and the third-party targeting of users inherent in its business model.”
Allison Prystupa, president of the Massapequa Council of PTAs, sees Facebook as an essential tool, along with Twitter, Instagram, email and the phone apps Group Me and Remind. Younger parents today “want that instant information, whatever way they’re going to get it,” she explained. “They don’t think twice about who’s tracking them.”
But her daughter Jillian, 20, who is studying to be a history teacher at Adelphi University in Garden City, N.Y., said the congressional testimony of Facebook’s chief executive, Mark Zuckerberg, in April was eye-opening.
“I don’t think we realized how much information we were giving out, or where else it could be used,” Jillian Prystupa said. She accepts ad tracking as a “business move,” she said, but the buying and selling of her information is a different story.
“I think that if a social media site or a website is going to do that, it has to be in bold letters up front before you sign up for it,” she said. “You have to know that whatever you’re giving them can be used by them in whatever way, and then you can make your own decisions.”



c) Answer the questions.

1) What was the task of the tracking scripts? ____________________________ 
______________________________________________________________ 
______________________________________________________________

2) In how many of the 159 schools investigated did they find tracking scripts? 
______________________________________________________________ 

3) Do the schools know that they host software for third-party companies? 
____________________________________________________________________________________________________________________________ 

4) List two bases on which student lists are compiled. _____________________
______________________________________________________________ 

5) Which trackers did Mr. Polonetsky find on schools' websites in Alabama? 
______________________________________________________________

6) What is COPPA? ________________________________________________ 
______________________________________________________________ 

7) Which problem do schools encounter with the new privacy laws? __________ 
______________________________________________________________

8) What are younger generations more concerned with than being tracked? 
______________________________________________________________ 
______________________________________________________________ 

9) Do we realize how much information we are giving out? _________________ 
______________________________________________________________

Task 2 – Speaking 
Talk about the topic below with your teacher. Take a few minutes to think about it first.
· How much do you use your phone compared to your parents or grandparents? 
· Why is it so important to you? 
· What makes a person addicted to the internet?


Task 3 – Listening comprehension

Listen to the clip, then tick the statements true (T) or false (F).
https://www.youtube.com/watch?v=TRzBk_KuIaM

	
	
	T
	F

	1.)
	Peter Haas works at Boston University.
	
	

	2.)
	The movies on TV portray robots as benevolent.
	
	

	3.)
	AI gets most of the data correct.

	
	

	4.)
	The AI focused on the fangs of the husky.
	
	

	5.)
	Developers of AI have the development under control.

	
	

	6.)
	Criminal sentences predicted by AI are unbiased.
	
	

	7.)
	ISO has a standard in place now.
	
	

	8.)
	We can trust AI completely.
	
	

	9.)
	The speaker compares the development of AI to bad weather.
	
	

	10.)
	Us being lazy is less dangerous than killer robots.
	
	





Task 4 – Writing

Write a letter of complaint to your local internet service provider. There was a storm last week and the service has still not been restored. 
Write 150–180 words.
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